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“Digitalization” 1is the trend of E-Commerce. The transactions of digital
products will play an important role in EC in the future. The advantage of agent-
based markets 1s that they can solve the problem of resource re-distribution with
flexibility and agility. However, traditional agent-based markets are centralized
marketplaces, which limit the recall of resource exchange. Therefore, distributed
markets are the very ways to expand transaction scope as well as advance market
capability. Traditional agent-based markets used to employ auction methods
which are good for physical products. Nevertheless, special characteristics of
digital products render great need of alternative auction methods. This research
aims to devise a distributed market architecture on which a new auction method
good for digital products 1s also implemented.
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