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MULTIPLE CHOICE.  Choose the one alternative that best completes the statement or answers the question. 1) 
Pete Sanchez has just realized something that he needs to tell his marketing manager at work. Pete knows that today few firms still practice true __________.  
1) 
_______ A) 
sales orientation  B) 
production orientation  C) 
mass marketing  D) 
marketing segmenting  E) 
quality orientation  2) 
__________ is(are) the set of benefits a company promises to deliver its consumers to satisfy their needs.  
2) 
_______ A) 
Low prices  B) 
A money-back guarantee  C) 
Good customer service  D) 
An attribute  E) 
A value proposition  3) 
__________ is an important concept when we realize that losing a customer means losing more than a single sale. It means losing the entire stream of purchases that the customer would make over a lifetime of patronage.  
3) 
_______ A) 
Customer lifetime value  B) 
Heuristics  C) 
Market share  D) 
Net profit  E) 
Relationship marketing  4) 
Karrie Romanov wants to capture the full essence of customer relationship management. Which of the following will Karrie take into consideration?  
4) 
_______ A) 
Capture their lifetime value.  B) 
Building overall customer equity.  C) 
Own the customers for life.  D) 
all of the above.  E) 
none of the above.  5) 
Many banks are leading the way in using customer profitability analysis to weed out losing customers and target winning ones for pampering. This is called __________.  
5) 
_______ A) 
customer relationship management  B) 
selective relationship management  C) 
positioning  D) 
database marketing  E) 
prospecting  6) 
Greg Williams now has the buying power to purchase the computer system he has wanted for the last six months. Greg's want now has become a __________.  
6) 
_______ A) 
demand  B) 
satisfier  C) 
necessity  D) 
need  E) 
none of the above  7) 
Society and culture shape the basic form of human needs called __________.  
7) 
_______ A) 
wants  B) 
demands  C) 
an exchange  D) 
value  E) 
needs  8) 
What do companies call a set of benefits that they promise to consumers to satisfy their needs?  
8) 
_______ A) 
evoked set  B) 
marketing offer  C) 
demand satisfaction  D) 
need proposition  E) 
value proposition  9) 
In the Boston Consulting Group approach, __________ provide(s) a measure of market attractiveness.  
9) 
_______ A) 
dogs  B) 
cash cows  C) 
market growth rate  D) 
SBUs  E) 
relative market share  10) 
In the BCG approach, __________ are high-share, high-growth businesses or products. They need heavy investment to finance rapid growth. When their growth slows down, they turn into __________.  
10) 
______ A) 
cash cows; stars  B) 
stars; cash cows  C) 
question marks; dogs  D) 
dogs; cash cows  E) 
stars; question marks  11) 
Paul Pierce is busy working with other managers evaluating the products and businesses making up their company. Paul is engaged in __________.  
11) 
______ A) 
marketing auditing  B) 
strategic business unit analysis  C) 
preparing a business portfolio  D) 
portfolio analysis  E) 
marketing planning  12) 
Mountain Home Farms is now using the product/market expansion grid. The owners have found it to be quite useful for identifying __________.  
12) 
______ A) 
new products  B) 
key customers  C) 
growth opportunities  D) 
suppliers  E) 
target markets  13) 
All of the following are accurate descriptions of a company's mission statement, except which one?  
13) 
______ A) 
Mission statement should fit the market environment.  B) 
Mission statement should be broad.  C) 
Mission statement might outline employee growth options.  D) 
Mission statement should be written for "public relations" purpose.  E) 
Mission statement should be realistic.  14) 
Even the most liberal advocates of free-market economies agree that the system works best with __________.  
14) 
______ A) 
no regulation  B) 
maximum regulation  C) 
at least some regulation  D) 
medium regulation  E) 
occasional regulation  15) 
Who are the echo boomers?  
15) 
______ A) 
Generation Y.  B) 
Generation Z.  C) 
Baby boomers.  D) 
Generation X.  E) 
Baby busters.  16) 
In 1950, women made up 30 percent of the workforce; now they make up __________.  
16) 
______ A) 
35 percent  B) 
43 percent  C) 
40 percent  D) 
60 percent  E) 
46 percent  17) 
What movement has spawned the marketer's awareness of environmentally sustainable strategies?  
17) 
______ A) 
Green intervention.  B) 
EPA.  C) 
Green movement.  D) 
Deregulation.  E) 
Black market.  18) 
To create customer value and build strong customer relationships, marketers know they cannot go it alone. Hence, in order to succeed in the long run, they practice __________.  
18) 
______ A) 
database marketing  B) 
designing attractive websites  C) 
customer equity  D) 
partner relationship management  E) 
all of the above  19) 
Selecting which segments to serve is called __________.  
19) 
______ A) 
target marketing  B) 
managing the marketing effort  C) 
positioning  D) 
customization  E) 
market segmentation  20) 
Unlike former strategic-planning efforts, today's strategic planning has been __________.  
20) 
______ A) 
centralized  B) 
decentralized  C) 
customer friendly  D) 
limitation-free  E) 
short-term oriented  21) 
Modern marketing departments are arranged into the following ways, except which one?  
21) 
______ A) 
Market management organization.  B) 
Horizontal organization.  C) 
Functional organization.  D) 
Vertical organization.  E) 
Product management organization.  22) 
This type of public is a radio station that carries news, features, and editorial opinions about your area. What is it?  
22) 
______ A) 
Regional.  B) 
Financial.  C) 
Media.  D) 
Citizen-action.  E) 
Local.  
 23) 
Building, keeping, and growing profitable value-laden relationships with all customers of a company is called __________.  
23) 
______ A) 
customer perceived value  B) 
customer relationship management  C) 
customer lifetime value  D) 
societal marketing  E) 
database marketing  24) 
To increase its U.S. market share, Starbucks has stepped up efforts in the areas of product availability and promotion. These are examples of broad __________.  
24) 
______ A) 
marketing tactics  B) 
marketing objectives  C) 
marketing strategies  D) 
marketing goals  E) 
none of the above  25) 
Marketers have observed that consumers are involved in more camping, hiking, boating, fishing, and other outdoor activities because of their __________.  
25) 
______ A) 
awareness of nature  B) 
need of exercise  C) 
love of nature  D) 
lack of money  E) 
none of the above   TRUE/FALSE.  Write 'T' if the statement is true and 'F' if the statement is false. 26) 
Delivering superior customer value and customer satisfaction are the two keys to building lasting customer relationships.  
26) 
______ 27) 
Marketing management is interested in serving all customers in every way to remain competitive in today's markets.  
27) 
______ 28) 
Customer-perceived value depends on the product's perceived performance relative to a buyer's expectations.  
28) 
______ 29) 
Strategic control involves looking at whether a company's basic strategies are well matched to its opportunities.  
29) 
______ 30) 
In the Boston Consulting Group approach, relative market share serves as a measure of company strength in the market.  
30) 
______ 31) 
The reason the demographic environment is of major interest to marketers is because it involves people, and people make up markets.  
31) 
______ 32) 
When backed by buying power, wants become demands.  
32) 
______ 33) 
At America Online, "we create customer connectivity, anytime, anywhere," is a product-oriented business definition.  
33) 
______ 34) 
Generation Yers buy a lot of products including cosmetics, cars, fast food, sweaters, boots, electronics, mountain bikes, and computers.  
34) 
______ 35) 
The production concept and product concept are two philosophies that can both lead to marketing myopia.  
35) 
______ 
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